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Objectives
• Identify the defining events of each
generation that shape characteristics
• Identify the unique characteristics of each
generation
• Discuss the potential impact of these traits
on the educator/learner relationship
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Objectives
• Use knowledge of generational traits to
structure learning experiences in order to
facilitate better DSME
• Create bridges across generations to
enhance the communication and learning

Common Context of Experiences
Group of People Born in the Same Time
Frame – usually about 20 years
Events, trends and technology
Share a common context of experiencesShapes beliefs, values and preferences
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Diabetes Educators Need to “Mind the Gap”

The Tools We Use Matter

The Language We Use Matters

Example For Learners:
The Digital Mind

Introducing Our Generation Experts
They All Have Diabetes As Well

 Not linear learners—seek input from
multiple sources
 Shorter attention span – “hypertext”
mindset
 Prefer visual over textual or graphic –
Not readers as a whole!
 Informatically illiterate – Can sort info
but poor judge of quality
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History of My Diabetes Care

My Generation Defining Events
•
•
•
•
•
•

The Great Depression
The New Deal
WWI, WWII
Penicillin and polio vaccine
Discovery of insulin
Parents: Immigrants

Characteristics
•
•
•
•
•
•

Loyalty
Duty
Patriotism
Delayed gratification
Work ethic-save $ for a rainy day
Personal sacrifice
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Effective Communication
Recommendations

-Continued-

• Use testimonials and expert endorsements.
• Do not rush or pressure them to make a
decision. This group likes to take their time.
• Offer them time with others. This group
relies on connectedness and social
activities.

• Promote patriotism, teamwork and doing
more with less.
• Use the rules of conduct, respect for
authority and a top-down chain of command
approach.
• Provide detailed directions on how to do
something.

Significant Developments in DM

Significant Developments in DM
•
•
•

•

SMBG
HbA1C
Sugar Free
Beverages
Diabetes Education
as a specialty

•

•

Purer Insulins/BasalBolus Insulin
Treatment
Sharper, shorter
needles

•

•

•

Many new classes of • Patient Centered
medications
Approach
Insulin Pumps and
• Awareness/Proof
CGM
Hyperglycemia=
Diabetes Equals
Complications (DCCT)
CVD

Toby Smithson
MS, RDN, LD, CDE
Diabetes Lifestyle Expert
Founder
DiabetesEveryDay.com
Hilton Head Island, SC
“Cusper”
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Baby Boomers:
1946 - 1953 and then 1954 – 1964

Defining Events

Defining Moments in Time

Defining Moments in Diabetes

• End of World War II
• Vietnam War
begins
• First human in
space
• Assassination of
JFK

• Women’s Right’s
Movement
• Traditional parents
– Mom stays home
– Financially secure

•
• 1949- Dr. Levine
discovers insulin
works as a key into •
cells
•
• 1950- ADA meal
planner with 6 food
groups-”exchanges”

Effective Communication
Strategies/Techniques

Characteristics
• Optimism
• Idealism
• Devotion

• Competitive
People to job ratio
• “Me” generation
• Want to leave their
mark

1953- Tablets for urine
testing and then urine
test strips developed
1955- Sulfonylureas
available
1961- Glucagon as a
tx for severe
hypoglycemia
introduced (Eli Lilly)

•
•
•
•

Provide knowledge. This group likes
to understand the big picture.
Offer them a new experience. This
group is adventurous and likes to try
new things.
Provide choices. This group likes to
weigh their options.
Discuss technology. This group
spends the most on technological
products.

•
•
•

•

Talk about their well-being. Help
them to see they are ageless.
Speak less about the past and more
about the future.
Consider communicating via social
media. Baby boomers use
Facebook, LinkedIn, have
smartphones, and tablets. They
rarely use these devices for texting.
Focus on their achievements and
the goals they want to attain.
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Defining Events

Generation X: 1965 - 1982

Defining Events in Diabetes

Defining Moments in Time
• End of Vietnam War
• Watergate Scandal
• Religious scandals Jim Baker, Catholic
priests

Defining Moments in Diabetes
• 1967-Laser tx for
retinopathy
• 1969- first blood
glucose monitoring
device
• 1979- A1C
developed

• 1979- First insulin
pump introduced
• 1980s-1990s- New
types of insulin
• 1980s-1990s very
short acting insulin
developed

• AIDS
• Technology explosion
• Latchkey kids, many
with divorced parents

Characteristics
• Skepticism
• Self-reliant and
competent

• Disillusionment
• Demand work/life
balance

Support system: 1970-JDRF established
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Effective Communication
Strategies/Techniques
• Promote quality.
• Share images and graphics to
gain buy-in.
• Involve their friends in the
experience and decision making.
• Let this group make their
decision at their own pace. Don’t
use hard selling techniques.
• Deliver what you promise or you
will be dropped.
• Offer suggestions rather than
telling them what to do.

• Approach these individuals from
a global point of view rather
than a local one.
• Steer away from anything that
threatens their lifestyle be it
political, social or business.
• Go straight to the point rather
than hinting at something.
• Let them get to know you and
trust you.
• Provide a variety of choices.

Asha Brown
Founder and Executive Director
We Are Diabetes
Minneapolis, MN

AND

INSTEAD OF
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World Events (Millennial Era)

1996

1991
•
•

Collapse of the Soviet Union
South Africa Repeals Apartheid Laws

•

• MiniMed conducted the first clinical trial of a
continuous glucose sensor in the United States.

1999

1993
•

Events Continued……

Use of the Internet Grows Exponentially
World Trade Center

Defining Characteristics of Millennials
• Independent
• Community Oriented
• Explorative, experiential
“hands on learners”
• “Digital Native”

Community Matters to Millennials
• Strong sense of community both on local
and global scale

•

MiniMed received FDA approval for the first
CGM device in the USA.

Immersed In Technology
• First Generation in history to grow up totally
immersed in technology
• Potential to have positive attitudes about
diabetes tech
• More likely to agree that technology makes
life easier

Community Matters Continued
• Collaborators; crave connectivity
• Expect and embrace diversity

• Larger focus on societal needs rather than
individual, compared to previous
generations
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Millennials Embrace Use of
Technology

What Does This Mean For Your
Millennial Patient?

• Stay updated on diabetes management
apps and digital device options
Subscribe to:
Diatribe: www.diabtribe.org
A Sweet Life: www.asweetlife.org
DiabetesMine: www.healthline.com/diabetesmine

Millennials Thrive on
Community Connection
Community Resources to share with your
patients:
•
•
•
•

diabeteshandsfoundation.org
tudiabetes.org
diabetessisters.org
wearediabetes.org

Millennials Thrive on Community
Continued…
Let your patients know about local groups
• If there are no groups – start one!

Sign up for newsletters from:
•
•
•
•

Diabetes Hands Foundation
Diabetes Sisters
We Are Diabetes
Diatribe

Millennials Thrive on Community
Continued…
Friends For Life conference
• childrenwithdiabetes.com/activities/Orlando2017/

Take Control of Your Diabetes
• tcoyd.org
• Multiple events offered annually

Millennials Embrace Innovation
Top defining characteristic:
• Ability to embrace innovation and new ideas

What does this mean for your patients?
• They’re not afraid to think outside the box – so get
creative with them!
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World Events (Gen “Z” Era)
Generation “Z”

2000
• Human Genome project

2001
• September 11th

2005
• First CGM becomes available for patient use

World Events Continued…
2007/2008

Defining Characteristics of
Generation “Z”

• “The Great Recession”

• Uncertainty
• Insecurity

• US shed more than 7.5 million jobs, causing its
unemployment rate to double.

(Both of these traits can stem from a combination of
potential economic distress during youth as well as
social media influence)

• 8.7 million jobs were shed from February 2008 to
February 2010

• Shorter attention spans

Gen “Z” Characteristics Continued…
• Less optimistic (than previous generations)
• Independent
• Fast paced!

What Does This Mean For Your Gen
“Z” Patients?
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Generation “Z” Patient
• Stay focused on positive aspects of
patient’s self care to build trust
• Approach high A1Cs, lack of testing etc. as
a challenge to tackle together vs allowing
the patient to feel as if they have to do it all
themselves

Generation “Z” Patient
Let your patient decide HOW they want to
manage their diabetes
• Pumps are not for everyone
• Some will prefer CGM without closed loop
• Focus on what will help them feel secure and
independent

Generation “Z” Patient
• Focus on integrative options to stay
connected with your Gen “Z” patient:
• Dexcom share/ Dexcom Clarity
• Glooko
• mySugr

Group Exercise
Think About the multiple
generations you communicate
with on a daily basis and think of
one individual. Reflect on how
something you heard today might
change your interactions with
someone. Would you do anything
different when interacting with this
individual the next time?
Discuss with your group

Q&A

For More Information
asha.brown@wearediabetes.org
toby@diabeteseveryday.com
lfuqua@canaryhealth.com
rkcamp@wsu.edu
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